
About Us 

Purpose 
The Stewardship and Communications Team was established to transform Moffitt’s 

relationship with our donors by developing and implementing the Moffitt Foundation’s first 

formalized stewardship program across all teams in the department. Donor-centered 

stewardship is accomplished through the timely and sincere acknowledgement of gifts; fund 

reporting that demonstrates philanthropic impact; donor communications that educate and 

feel personalized; as well as donor recognition and appreciation activities and events that 

deepen donor engagement. 

 

Mission 
The mission of the Stewardship and Communications Team is to acknowledge, inform, 

engage and recognize donors to the Moffitt Foundation through a comprehensive program 

which builds and sustains lifelong relationships with donors, instilling the trust that their 

gifts and investments are supporting the success of Moffitt Cancer Center. 

 

As guardians of Moffitt’s revered image with our donors, it is the duty of Stewardship and 
Communications to ensure the Foundation’s activities and communications embody the trust, 

loyalty, and admiration that donors - and the community at large - place in us. 

 

Vision 
• Create a culture of philanthropy rooted in the stewardship of donor relationships 

• Go beyond our responsibility to ensure donors are treated with the utmost respect  

• Cultivate creativity and innovation across teams, while fostering strong collaboration 

• Value acquisition, retention, and the growth of relationships with all donors 

• Emphasize the lifetime value of a donor and what their experience with us will be 

• Use technology to engage with donors across multiple channels  

• Utilize data-driven communication plans for each area to ensure ROI and improve strategies 

• Cultivate and inspire future philanthropy measured via increases in retention and gift 

amounts 

 

Values 
• Uphold a donor-centric culture where the donor feels like the hero  

• Sincerity in our messaging and communications with donors 

• Commitment to operational excellence and proactively striving to improve processes 

• Sustainability in our methods to ensure we can fulfill our promises to donors 

• Provide a lifetime of loyalty to our donors by cultivating personal connections with them 

• Honor donor behavior (ex: loyalty, increases in giving) along with high gift amounts 

• Properly thank donors and show the impact of their gift before asking them to give again 

• Reflect people’s love and respect for Moffitt in all donor interactions, as guardians of that 

image 

 


